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Marine Fisheries Advisory Committee 

Commerce Subcommittee Panel Discussion 
 

November 7, 2018 
 

Elevating Consumer Confidence in U.S. Seafood  
 

Background 
The Commerce Subcommittee of MAFAC is looking at ways NOAA Fisheries can elevate 

consumer confidence and support for U.S. produced seafood (wild caught and farmed). The 

U.S. is the gold standard when it comes to fisheries management and this message needs to be 

at the forefront when consumers, retailers, partners and the media think of seafood.   

 

MAFAC’s interest is to evaluate and make recommendations on the following questions: 

● What is needed to help promote U.S. caught fish in the marketplace? 

● What is the role of NOAA Fisheries, if any, in facilitating the promotion and marketing of 

seafood? 

● What can be done to encourage retailers and multiple entities to use FishWatch as the 

trusted source for the facts about sustainable US produced seafood? 

● What are the best ways to ensure that accurate information gets to consumers to 

counter misinformation in the media or marketplace?  

 

As part of this effort, MAFAC wishes to engage with a broad spectrum of stakeholders and 

interest groups involved with the seafood supply chain -- industry organizations, wholesalers, 

retailers, restaurants, culinary schools, and others -- who can provide unique insights, inform 

MAFAC, and/or may be interested partners with NOAA to help with this effort in the future. 

 

MAFAC proposes to invite panelists from this broad spectrum, who have expertise in consumer 

behavior and perceptions related to seafood consumption, to participate in facilitated 

discussions at its upcoming November 7th meeting.    
 

 

Panel Format Propose (90 minutes total):   

 3-4 experts will be asked to address the topics and questions below. 

 Introductions and presentations by the experts:  5-8 min each, 20-30 min total  

o If presenters have data to share, they can use PowerPoint slides during their 

opening presentation. 

 Round robin discussion of the questions led by a facilitator: 20 – 30 min 

 Questions from MAFAC: 30 min 
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Primmer Questions 

 From each of your individual perspectives and experience, what do you feel will move 

the needle on the public’s perception of seafood? 
 

 Acknowledging the fact that NOAA Fisheries is a science-based organization, what in 

your opinion can NOAA Fisheries do to facilitate marketing and promotion of 

sustainable seafood? 
 

 Broadly speaking, what do you feel is the role of the seafood industry for a collective 

approach to marketing and promotion of sustainable seafood? What are the barriers or 

challenges?  

 

Other potential topics & questions 

 Major issues for seafood consumers in the past have been seafood safety, quality, and 
price.  Is this still the case, and if not, what do current data show? 

 What percent of U.S. seafood consumers understand where their seafood comes from? 

 Should there be a distinction between U.S. seafood and imports, or should the focus be 
on elevating the importance of seafood, in general? (e.g. its importance to the 
environment, the economy and human health.) 

 Is there particular information you believe consumers need to know that would enhance 
their purchase of seafood?  

 What strategies have worked to affect or influence consumer behavior (for seafood or 
other products)? 

 How do you use information or data and turn it into effective marketing strategies? 

 What would you recommend to improve consumer confidence in selecting or choosing 
seafood? 

 Are there improvements in content and marketing of NOAA Fisheries’ FishWatch 
program that would be helpful? 

 Is seafood fraud a critical issue and if so, are there technologies being employed by 
industry and which sectors are using what (i.e. importer/processor versus retail, versus 
restaurants)? 

 

Points of Contact: 
 

Laurel G. Bryant 

Chief, External Affairs 

NOAA Fisheries Communications Office  

Laurel.Bryant@noaa.gov 

Office: (301) 427-8032 
Cell: (240) 429-9408 

Heidi Lovett 
Senior Policy Analyst & 
Assistant Director, Marine Fisheries 
Advisory Committee (MAFAC) 
Heidi.Lovett@noaa.gov 
 (301) 427-8034
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