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John Connelly  
President, National Fisheries Institute 

ohn Connelly is President of the National Fisheries Institute, America’s 
eading trade association advocating for the full seafood supply chain.  N

anages the seafood industry’s public policy, communications, and 
eputation initiatives. 
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He has served on the Boards of the International Coalition of Fisheries 
Associations, Marine Stewardship Council, ALLFISH Board (a public-private partnership with the 
World Bank), International Seafood Sustainability Foundation, Marine Fisheries Advisory 
Council, and Seafood Industry Research Fund. 

Connelly was a U.S. Naval Officer aboard ship and retired as a Navy Reserve Captain, with 
specializations in political-military affairs.  

Linda Cornish 
President, Seafood Nutrition Partnership 

Linda Cornish is President of the Seafood Nutrition Partnership, a non-
profit organization inspiring a healthier America through a balanced diet 
that includes seafood.  Linda was instrumental in the formation of Seafood 
Nutrition Partnership and led the launch of a public health campaign in 
October 2015 during National Seafood Month to help Americans find a 
path to wellness through healthy eating and seafood nutrition. 

Linda has presented to many groups to raise awareness and urgency about the need for the 
general public to eat more seafood, including Aquaculture America, Aquarium of the Pacific, 
Bay of Fundy Seafood Forum, Boston Museum of Science, Canadian Aquaculture Industry 
Alliance, Clinton Global Initiative, Global Aquaculture Alliance – GOAL Conference, Groundfish 
Forum, NFI Global Seafood Marketing Conference, Seafood Expo North America, Sustainable 
Seafood Week NYC, World Seafood Congress, and Women of Seafood. 

She has held leadership and management positions with Arthur Andersen, Hitachi Business 
Consulting, Harrah’s Entertainment, Greater Memphis Chamber of Commerce, and Bill of Rights 
Institute.  



 

Steve Markenson 
Director, Research, Food Marketing Institute                        
 
Steve Markenson, PRC, leads FMI’s research efforts. Markenson is a 
market research executive with 30 years of progressive experience in 
his field – from research assistant to president of a full-service national 
market research firm – and his diverse experience includes research 
design, information/data collection and analysis and strategic planning. 

 
Markenson was formerly the president of WBA Research, a national market research firm 
founded in 1987, where he oversaw more than 30 full-time professionals, along with a part-
time staff of more than 100 telephone interviewers, field interviewers and support staff. 
Markenson’s WBA clients varied among industries including health care, transportation, travel 
and tourism, financial services, higher education, associations and non-profits; along with 
partnering with many advertising/marketing agencies and consulting firms. Earlier in his career, 
Markenson worked at Snyder Communications, where he directed all aspects of more than 90 
annual market research studies and presented results to brand management, market research 
departments, advertising agencies and promotion agencies. 
 
In his role at FMI, Markenson oversees all areas of research at FMI, specifically the study design, 
survey fielding and efforts with outside knowledge partners and FMI subject matter experts. He 
leads the discovery process on the latest industry trends and operational insights that 
champion FMI as a credible voice of the food retail industry.  
 




